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PENGARUH BRAND AWARENESS, PERCEIVED QUALITY,  DAN 
BRAND ATTITUDE TERHADAP PURCHASE INTENTION PADA 








Penelitian ini bertujuan untuk mengetahui pengaruh Brand Awareness, Perceived 
Quality,  dan Brand Attitude Terhadap Purchase Intention Pada Produk Biskuit 
Oreo Di Surabaya.  Penelitian ini berjenis survey dengan model hubungan kausal 
sehingga menggunakan kuesioner sebagai sumber data utama. Kuesioner diukur 
dengan skala Likert dan selanjutnya analisa data dilakukan dengan teknik model 
persamaan struktural menggunakan program Amos 22.0. Hasil penelitian 
memperlihatkan bahwa Brand Awareness berpengaruh signifikan terhadap 
Perceived Quality karena standardized regression weight sebesar 0,354 dengan 
nilai C.R sebesar 2,974 dan nilai p sebesar 0,003. Brand Awareness berpengaruh 
signifikan terhadap Purchase Intention karena standardized regression weight 
sebesar 0,486 dengan nilai C.R sebesar 3,756 dan nilai p sebesar 0,000. Perceived 
Quality berpengaruh signifikan terhadap Brand Attitude karena standardized 
regression weight sebesar 0,311 dengan nilai C.R sebesar 2,618 dan nilai p 
sebesar 0,009. Perceived Quality berpengaruh tidak signifikan terhadap Purchase 
Intention karena standardized regression weight sebesar 0,236 dengan nilai C.R 
sebesar 1,905 dan nilai p sebesar 0,057. Brand Attitude berpengaruh signifikan 
terhadap Purchase Intention karena standardized regression weight sebesar 0,226 
dengan nilai C.R sebesar 2,015 dan nilai p sebesar 0,044. 
 
 




THE EFFECT OF BRAND AWARENESS, PERCEIVED QUALITY,  
AND BRAND ATTITUDE TOWARD PURCHASE INTENTION  








This study aims to determine the effect of Brand Awareness, Perceived Quality, 
and Brand Attitude toward Purchase Intention of Biscuit Oreo in Surabaya. This 
research is a survey one with causal relationship constructs, so questionnaire is 
the main data source. Questionnaire measured with Likert scale and then data 
analysis done using structural equation model using Amos 22.0 program. The 
results showed that Brand Awareness significantly influence Perceived Quality 
because the standardized regression weight is 0.354 with value of C.R of 2.974 
and p value of 0.003. Brand Awareness Significantly influence Purchase Intention 
because standardized regression weight is 0.486 with value of C.R of 3.756 and p 
value of 0.000. Perceived Quality significant influence Brand Attitude because 
standardized regression weight is 0.311 with value of C.R of 2.618 and p value of 
0.009. Perceived Quality does not significantly influence Purchase Intention 
because standardized regression weight is 0.236 with value of C.R of 1.905 and p 
value of 0.057. Brand Attitude significantly influence Purchase Intention because 




Keywords:  Brand Awareness, Perceived Quality, Brand Attitude, Purchase 
Intention, Oreo. 
 
 
